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Understanding the history of a 
place and how things are named 
can help think about what has 
already been referenced and 
commemorated, and can help us 
think about what other stories we 
want to tell about a place going 
forwards. This might be relevant 
when thinking about what 
names to give to new or existing 
buildings, gardens or spaces. 

Your stories and memories of the estate:

Naming on the Suffolk Estate
The various buildings on the Suffolk Estate are named after places 
in Suffolk. Lax� eld and Debenham are both villages, whilst the river 
Orwell � ows through Suffolk from Ipswich to Felixstowe. 

“River Orwell from the Strand, Suffolk”, painted by John Moore of Ipswich, 1883

Welcoming signage for Welshpool House
This arched entrance marks the threshold between the Welshpool 
House grounds and the street. It feels welcoming and communicates
the name of the building to passers-by. Welshpool House shares its 
name with a market town in Wales, 6km from the English boarder. 
The town was originally called Poole but it’s name was changed to 
Welshpool in 1835 in order to distinguish it from Poole in Dorset. 
Y Trallwng is the Welsh language name for the town.

Graffi ti
The White Cage is the colloquial name for the astroturf pitch on 
the Suffolk Estate. The graf� ti within it is described by the teenage 
users as special, and acts as a signi� er that this is a space for them.

Negative and vandalised signs
Many signs tell you what not to do rather than signposting valued 
assets. These No Ball Games signs and Cycling is Forbidden are just 
a few examples. Many other signs have been vandalised and are 
no longer legible. This all adds up to an unwelcoming and uncared 
for feeling around the estate. 

The area the TMO 

currently is in used to be 

the football pitch in the 

70s.

Everyone knows each 
other here – it feels like 
a safe oasis. Build on 
this to make a stronger 
neighbourhood.

Orwell Court garages 

are used by more than 

the market traders. They 

perform an important 

social function – as 

storage and man sheds, 

workshops and gyms.

There is a history of 
making and production 
in the area – can this 
be accommodated 
– eg. workshops like 
Blackhorse Lane?

Please share your fond memories and anecdotes about the 
Suffolk Estate, Orwell Court and Welshpool House

Who is your local hero?
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Reshaping Our Neighbourhood 
was a three day design workshop 
for teenagers. Participants 
explored issues affecting young 
people in the area. The workshop 
culminated in a public exhibition 
and presentation.
The workshop was attended by 14 young people aged 11–18, with 
a balanced mix of ages and genders. The workshop was structured 
as follows

Day 1: Constructing the vehicle and mapping experiences
A second hand plasterboard trolley was lined with plywood peg 
boards, to serve as a mobile base to investigate the surrounding 
area, as a backdrop for interviews, and as an exhibition space.

Participants drew a map of the area from scratch, and added 
familiar routes and destinations, then made qualitative 
assessments of the child-friendliness of locations. 

Day 2: Field research and interviews
Participants moved the vehicle to a number of locations in 
the area, and gathered information through conversations, 
measurements (incl. dimensions and sound levels) and 3d 
scanning. We recorded videos of participants interviewing each 
other as well as passers-bye on topics such as:

• What do you value about the area, what could be improved?
• What do people think of you as you hang out here?
• In which locations are you more aware of problematic behaviour 

and why?

Day 3: Exhibition design and presentation
Videos and photos were edited and uploaded to an Instagram 
account. Further interviews with individual participants were 
transcribed and exhibited on the vehicle. Local qualities that are 
valued, need improving, or are missing were expressed in signposts 
and stickers. The presentation took place outdoors in a public 
space, and comprised a short introduction, following which each 
participant added a sticker with a proposed change to the vehicle. 
This was followed by a Q&A with members of the design team and 
client body and communal pizza feast.

Existing qualities of the area
Familiarity was often mentioned as a positive by the young people, 
the school uniform shop on Broadway Market for example serves 
as a reference point that teenagers have known for a long time, or 
the local Costcutter supermarket, the owner of which ‘knows my 
whole family’.

Teenagers recognised and valued spaces provided for them, such 
as the white and blue cage or the BMX track, and especially the 
graffiti within it, which they described as special, and as a signifier 
that the cage is ‘theirs’. They expressed reservations about nearby 
London Fields Park, describing how initially friendly encounters 
would occasionaly end in arguments, or even violence. They 
described how theft is a common occurance in the area, both 
drive-by phone snatching, as well as theft of belongings from the 
side of the football pitch. Some said that they prefer to socialise 
outside the borough. They also didn’t think there was much to 
do for teenagers. Broadway market was described as positive 
at weekends, but teenagers also recognize that it is part of the 
gentrification of the area and too expensive for them. The canal is 
described as positive, in the sense that its water and the planting 
along it has a calming effect.

Proposed improvements
The young people described the importance of Wifi access, as 
many do not have mobile data and depend on wifi to contact 
family or friends. They suggested that teenagers should have an 
hour’s worth of free rental bike time, as that would allow them 
to visit friends, who for example live in the Victoria Park area. 
Other proposed improvements included: a chill-out space just for 
teenagers, more bins, more lighting at night, a drinking water tap, 
no minimum spend in corner shops, a gaming space on the estate

Next Steps
This workshop formed part of a series of engagement events with 
teenagers, which aims to bring young people’s experiences and 
views into the design process. Activites being planned include a 
trip to some other ball games areas, and a co-design workshop 
potentially during autumn half term.

Write or draw your idea to improve the area for young people?

Mapping exercise

Propositional stickers


